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My family



We had a fun day at the 
museum, but…..



…….finding and planning the activity was hard!



Make the moments count. 

cherishCherish



design process



Creative brief

Objective: Design an app that makes the process of 

discovering and planning family activities easy.

Target audience: men and women, ages 25-55 who 

are parents of or who care for children between 1 

and 12 years old.



Competitive analysis

Activity websites and apps Landing pages



family

fun

adventure

play

joy

cherish

Keywords & moodboard
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Color, imagery & typography

Source: Vecteezy.com



early designs



Iterations

Replace download 
buttons with a single 
button, bring 
features info. up and 
move video further 
down the page

Place Search on 
the tab bar for 
easy access

Landing page Explore tab on App



final design



















what’s next?



Next steps

Conduct user research

Build out remaining app screens

Conduct usability testing

Work with a developer

Source: Vecteezy.com



q & a


